What is your company’s approach to metaverse?

20(7 E Watching and waiting

Assessing long-term business value before
making major investments
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Creating new projects and teams for early
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Ramping up resources, or planning to ramp
up, for existing initiatives already focused on

2 5% - the metaverse

Based on the survey of 767 Global strategy decision-makers at companies with US$250M+ in annual revenue
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